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OZ _mÜ`_m| _| g¥OZmË_H$ Am¡a ì`mnm[aH$ à{H«$`m 

THE CREATIVE AND COMMERCIAL PROCESS IN 

MASS MEDIA 

 
{ZYm©[aV g_` : 3 KÊQ>o   A{YH$V_ A§H$ : 60 

Time allowed : 3 hours Maximum Marks : 60 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 5 h¢ & 
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 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >28 àíZ h¢ & 
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written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 28 questions. 
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attempting it. 

 15 minute time has been allotted to read this question paper. The question 
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students will read the question paper only and will not write any answer on 
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gm_mÝ` {ZX}e  : 

(i) g^r àíZ A{Zdm`© h¢ & 

(ii) àíZm| Ho$ {bE {ZYm©[aV A§H$ àË`oH$ àíZ Ho$ gm_Zo {XE JE h¢ & 
General Instructions :    

(i) All the questions are compulsory. 

(ii) Marks for questions are indicated against each question. 

 

IÊS> – H$ 

A{V bKyÎma àíZ 

PART – A 

Very Short-Answer Questions 

g^r àíZm| Ho$ CÎma Xr{OE & 
Attempt all questions.                     1×9=9 

1. n|qQ>J H$mo _ëQ>r_r{S>`m H$m EH$ _hÎdnyU© KQ>H$ Š`m| H$hm OmVm h¡ ?  1 
Why is painting known as one of the important components of 

multimedia ? 

2. pñWa N>m`m{MÌ (pñQ>b µ\$moQ>moJ«mµ\$s) _| ‘‘\«o$_’’ go Š`m VmËn`© h¡ ?  1 
What is meant by ‘‘frame’’ in still photography ? 

3. N>{d (B_oO) H$m _ëQ>r_r{S>`m _| Š`m à`moJ h¡ ?  1 
What is the use of image in multimedia ?  

4. Cg gm°âQ>do`a H$m Zm_ {b{IE Omo àñVw{V _| dr{S>`mo pŠbn Omo‹S>Zo _| ghm`H$ hmoVm h¡ &  1 
Name the software which helps in embedding video clips in a 

presentation. 

5. CËnmX H$m¡Z ~ZmVm h¡ ?  1 
Who creates a product ? 

6. ‘b{jV lmoVm’ (Q>maJoQ> Am°{S>`§g) go Amn Š`m g_PVo h¢ ?  1 
What do you understand by ‘Target audience’ ? 
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7. `Wm§e Z_yZm (H$moQ>m g¡ånqbJ) {H$go H$hVo h¢ ?  1 
What is Quota Sampling ? 

8. ~mø {dkmnZ (AmCQ>S>moa ES>dQ>m©BµO_oÝQ>) _| {H$g àH$ma Ho$ _mÜ`_ (_r{S>`m) H$m à`moJ 

hmoVm h¡ ?  1 
What type of media is used in outdoor advertisement ? 

9. XÿaXe©Z Ûmam gÝXoe Vwa§V H¡$go {XE Om gH$Vo h¢ ?  1 
How can messages be delivered immediately through television ? 

 
IÊS> – I 

bKyÎma àíZ 

PART – B 

Short Answer Questions 

 

{H$Ýht Zm¡ àíZm| Ho$ CÎma Xr{OE & (àË`oH$ 15  20 eãXm| _|) 

Attempt any nine questions. (in 15  20 words each)                2×9=18 

10. _m°ZrQ>a Š`m h¡ ?  2 
What is a monitor ? 

11. µ\$moQ>moem°n Ho$ Xmo Cn`moJ H$m¡Z-go h¢ ?  2 
What are the two uses of Photoshop ? 

12. \o$S> AmCQ> B\o$ŠQ> H$mo n[a^m{fV H$s{OE &  2 
Define fade out effect. 

13. Eogo Xmo CËnmXm| Am¡a Xmo godmAm| H$s gyMr ~ZmBE {OÝh| {dkm{nV {H$`m OmVm h¡ &  2 
Enlist two products and two services which are advertised.   

14. _mÌmË_H$ Ed§ JwUmË_H$ gd}jU (gd}) _| A§Va H$s{OE &  2 
Differentiate between Quantitative and Qualitative Survey. 
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15. {d{^Þ àH$ma Ho$ {dkmnZm| Ho$ AmYma Š`m h¢ ?  2 
What are the basis of different types of advertisements ? 

16. Am°{S>`mo gr.S>r. _| gmC§S> \$moO© Ho$ à`moJ go g§JrV H$mo H¡$go {dbJ H$a gH$Vo h¢ ?  2 
How can a music be ripped from an audio CD by using Sound Forge ? 

17. Amn ZB© âb¡e \$mBb {H$g àH$ma ImobVo h¢ ?  2 
How do you open a new flash file ? 

18. {dkmnZ hoVw H$m¡Z-go _r{S>`m H$m à`moJ H$~ Am¡a Š`m| H$aVo h¢ ?  2 
Which media is used for advertising ? When and why do we use it ?  

19. g_mMma-nÌ Am¡a n{ÌH$mAm| _| {XE OmZo dmbo {dkmnZm| Ho$ bm^ Am¡a hm{Z`m± {b{IE &  2 
Write the advantages and disadvantages of advertisements given in 

newspapers and magazines. 

IÊS> – J>> 

PART – C 

g^r àíZm| Ho$ CÎma Xr{OE & (A{YH$V_ 50 eãX àË`oH$)  
Attempt all questions. (maximum 50 words each)                                               3×6=18 

20. _ëQ>r_r{S>`m Š`m h¡ ? `h {H$g àH$ma Cn`moJr h¡ ?  3 

What is multimedia ? How is it useful ? 

21. _ëQ>r_r{S>`m _| Üd{Z H$s ŷ{_H$m {b{IE &  3 

Write the role of sound in multimedia. 

22. Cn^moº$m H$s {H$gr CËnmX AWdm godm H$s Amdí`H$Vm H$mo {ZpíMV H$aZo dmbo VrZ H$maH$m| 

H$m CëboI H$s{OE &  3 

State three factors that decide a customer’s need for a product or service. 

23. {dkmnZ Ho$ joÌ _| g|Q´>b bmoHo$eZ Q>oñQ> H$s Š`m ^y{_H$m h¡ ?  3 

What is the role of central location test in the field of advertisement ?  
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24. {dkmnZ àMma hoVw CnbãY à_wI _mÜ`_m| (_r{S>`m) H$s gyMr ~ZmBE &  3 
Make a list of the prominent media available to disseminate 

advertisements.  

25. CËnmXm| Ho$ {dH«$` Ho$ nj _| {dkmnZ {H$g àH$ma ghm`H$ h¢ ?  3 
How do advertisements help in advocacy of selling products ? 

 
IÊS> – K 

XrK© CÎma àíZ 
PART – D 

Long Answer Questions 

 

g^r àíZm| Ho$ CÎma Xr{OE & (àË`oH$ 100 eãXm| _|)  
Attempt all questions. (in 100 words each)                                                           5×3=15  

26. noO_oH$a Š`m h¡ ? n{ÌH$mAm| _| BgH$m H¡$go à`moJ H$aVo h¢ ?  5 
What is Pagemaker ? How is it used in magazines ? 

27. µ\$moQ>moem°n Ed§ noO_oH$a H$s ghm`Vm go noO boAmCQ> ~ZmBE &  5 
Make a page layout with the help of Photoshop and Pagemaker. 

28. VwbZmË_H$ {dkmnZ Ho$ JwU Ed§ Xmof d{U©V H$s{OE &  5 
Explain the pros and cons of comparative advertisement. 

       500 


