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OZg§Mma _mÜ`_m| H$m AÜ``Z 

MASS MEDIA STUDIES 

{ZYm©[aV g_` : 3 KÊQ>o   A{YH$V_ A§H$ : 80 

Time allowed : 3 hours Maximum Marks : 80 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 5 h¢ & 

 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE H$moS >Zå~a H$mo N>mÌ CÎma-nwpñVH$m Ho$ _wI-n¥>ð> na 
{bI| & 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >25 àíZ h¢ & 
 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, àíZ H$m H«$_m§H$ Adí` {bI| & 

 Bg  àíZ-nÌ  H$mo n‹T>Zo Ho$ {bE 15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU nydm©• 
_| 10.15 ~Oo {H$`m OmEJm &  10.15 ~Oo go 10.30 ~Oo VH$ N>mÌ Ho$db àíZ-nÌ H$mo n‹T>|Jo 
Am¡a Bg Ad{Y Ho$ Xm¡amZ do CÎma-nwpñVH$m na H$moB© CÎma Zht {bI|Jo & 

 Please check that this question paper contains 5 printed pages. 

 Code number given on the right hand side of the question paper should be 

written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 25 questions. 

 Please write down the Serial Number of the question before 

attempting it. 

 15 minute time has been allotted to read this question paper. The question 

paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 

students will read the question paper only and will not write any answer on 

the answer-book during this period. 
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gm_mÝ` {ZX}e : 

(i) àíZ-nÌ nm±M IÊS>m| H$, I, J, K Ed§ L> _| {d^m{OV h¡ & g^r àíZ A{Zdm`© h¢ & 

(ii) àË`oH$ àíZ Ho$ A§H$ CgHo$ gm_Zo {XE JE h¢ & 

(iii) àíZm| Ho$ CÎma g§{já Am¡a gmaJ{^©V hm| & 

(iv) IÊS> H$ _| 8 A{V bKw CÎma dmbo àíZ h¢ & àË`oH$ àíZ 1 A§H$ H$m h¡ & àË`oH$ àíZ H$m 
CÎma 20 eãXm| go A{YH$ Zht hmoZm Mm{hE & 

(v) IÊS> I _| àíZ g§»`m 9 go  13 VH$ bKw CÎma àH$ma I dmbo àíZ h¢ & àË`oH$ àíZ  
3 A§H$ H$m h¡ & àË`oH$ àíZ H$m CÎma 40 – 50 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(vi) IÊS> J _| àíZ g§»`m 14 go  19 VH$ bKw CÎma àH$ma II dmbo àíZ h¢ & àË`oH$ àíZ  
4 A§H$ H$m h¡ & àË`oH$ àíZ H$m CÎma 60 – 80 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(vii) IÊS> K _| àíZ g§»`m 20 go  22 VH$ Ho$ XrK© CÎma àH$ma dmbo àíZ h¢ & àË`oH$ àíZ  
5 A§H$ H$m h¡ & àË`oH$ àíZ H$m CÎma 100 – 150 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(viii) IÊS> L> _| àíZ g§»`m 23 go  25 VH$ Ho$ {Z~ÝYmË_H$ CÎma àH$ma dmbo àíZ h¢ & àË`oH$ 
àíZ 6 A§H$ H$m h¡ & àË`oH$ àíZ H$m CÎma 150 – 200 eãXm| Ho$ ~rM hmoZm Mm{hE & 

General Instructions : 

(i) The question paper is divided in Five Parts A, B, C, D and E. All 

questions are compulsory. 

(ii) Marks for each question are indicated against it. 

(iii) Answers should be brief and to the point. 

(iv) Part A has 8 Very Short Answer Type questions carrying 1 mark each. 

Answer to each question should not exceed 20 words. 

(v) Questions no. 9 to 13 in PART B are Short Answer Type I questions 

carrying  3  marks  each.  Answer  to  each  question  should  be  about   

40   50 words. 

(vi) Questions no. 14  to 19 in PART C are Short Answer Type II questions 

carrying 4 marks each. Answer to each question should be about             

60   80 words. 

(vii) Questions no. 20  to 22 in PART D are Long Answer Type questions 

carrying 5 marks each. Answer to each question should be about           

100   150 words. 

(viii) Questions no. 23  to 25 in PART E are Essay Answer Type questions 

carrying 6 marks each. Answer to each question should be about  

150   200 words. 
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IÊS> H$ 
PART A 

1. pñWa à{V{~å~ Š`m h¡ ? 1 
What is a still image ? 

2. 1970 Ho$ XeH$ Ho$ Xmo à_wI Ho$~b ZoQ>dH$m] Ho$ Zm_ {b{IE & 1 
Name two prominent cable networks of the 1970s. 

3. A{^gaU (Convergence) eãX H$mo n[a^m{fV H$s{OE &  1 
Define the term Convergence. 

4. Ama EÊS> S>r (R&D) Am¡a `y.Eg.nr. (USP) H$m nyU© ê$n {b{IE & 1 
Write the full form of R&D and USP. 

5. B§Q>aZoQ> Ho$ VrZ _m¡{bH$ db`m| (bo`a) Ho$ Zm_ {b{IE & 1 
Name three fundamental rings of the Internet. 

6. g_mMma arb Š`m h¢ ? 1 
What are Newsreels ? 

7. AmonZ gmog© eãX H$s ì`m»`m H$s{OE & 1 
Explain the term Open Source. 

8. {H$Ýht Xmo A§Vam©îQ´>r` g_mMma EO|{g`m| Ho$ Zm_ {b{IE & 1 
Name any two International news agencies. 

 
IÊS> I 

PART B 

9. hmS>©do`a {S>dmBg Š`m h¡ ? _ëQ>r_r{S>`m àmoOoŠQ> ~ZmZo _| Cn`moJ {H$E JE {H$Ýht Xmo hmS>©do`a 
{S>dmBgm| Ho$ Zm_ {b{IE & 3 
What is a hardware device ? Name any two hardware devices used in 

creating a multimedia project. 

10. 1950  1960 Ho$ XeH$ H$mo emñÌr` {gZo_m H$m XeH$ Š`m| _mZm OmVm h¡ ? 3 
Why is the decade 1950  1960 considered as the decade of classical 

cinema ? 

11. qàQ> _r{S>`m Ho$ \¡$bmd _| Am¡Úmo{JH$ H«$m§{V Zo {H$g àH$ma `moJXmZ {X`m h¡ ?  3 
How did the Industrial Revolution contribute to the spread of print  

media ? 
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12. dmëQ>a {bn_¡Z Ho$ AZwgma gyMZm Am¡a bmoH$V§Ì Ho$ _Ü` g§~§Y H$m dU©Z H$s{OE & 3 
Describe the relationship between Information and Democracy according 

to Walter Lippmann. 

13. EH$ ZE CËnmX H$m {dkmnZ A{^`mZ nhbo go _m¡OyX {dkmnZ go {H$g àH$ma {^Þ h¡ ? ñnîQ> 
H$s{OE &  3 
In what ways is the advertising campaign of a new product different from 

that of an already existing one ? Explain.  

IÊS> J 
PART C 

14. AmH$medmUr H$s ‘~mhar godmAm|’ na EH$ {Q>ßnUr {b{IE & 4 
Write a note on the External Services of AIR. 

15. Ooamo_ ~«yZa Ho$ AZwgma, H$Wm H$s _hÎdnyU© {deofVmE± Š`m h¢ ? 4 
According to Jerome Bruner, what are the important characteristics of a 

narrative ? 

16. {dkmnZ ~ZmZo Ho$ g§X^© _| H|$Ðr` ñWmZ narjU (gr.Eb.Q>r.) Ho$ _hÎd H$mo ñnîQ> H$s{OE & 4 
Explain the importance of Central Location Test (CLT) in the context of 

making an advertisement. 

17. EH$ Q>obr{dµOZ Ymamdm{hH$ H$s _hÎdnyU© {deofVmAm| Am¡a CgH$s pñH«$ßQ>/g§aMZm na EH$ 
{Q>ßnUr {b{IE &  4 
Write a note on the significant features and script/structure of a soap 

opera. 

18. H«$m°g-àmo_moeZ Š`m h¡ ? BgHo$ bm^ {b{IE & 4 
What is Cross-promotion ? Write its benefits. 

19. Cn ẁº$ CXmhaUm| Ho$ gmW {dkmnZ _§o A{^gaU Ho$ ZdrZV_ éPmZm| H$mo ñnîQ> H$s{OE & 4 
Explain the latest trends of convergence in advertising with suitable 

examples. 

IÊS> K 
PART D 

20. A§Vam©îQ´>r` Anrb dmbo EH$ ñnmoQ>©²g ey ~«m§S> Ho$ {bE EH$ {dkmnZ A{^`mZ V¡`ma H$s{OE & 5 
Design an advertising campaign for a sports shoe brand having 

international appeal. 

21. ‘‘{gZo_m EH$ O{Q>b H$Wm h¡ &’’ ñnîQ> H$s{OE {gZo_m H$mo O{Q>b Š`m ~ZmVm h¡ & 5 
‘‘Cinema is a complex narrative.’’ Explain what makes cinema complex. 
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22. {ZåZ{b{IV eãXm| H$s ì`m»`m H$s{OE : 

 nrV nÌH$m[aVm, noO 3 nÌH$m[aVm, H$shmob nÌH$m[aVm, MoH$~wH$ nÌH$m[aVm Am¡a Q>¡ãbm°BS> 
Q>obr{dµOZ  5 
Explain the following terms : 

Yellow Journalism, Page 3 Journalism, Keyhole Journalism, Chequebook 

Journalism and Tabloid Television 

 

IÊS> L> 
PART E 

23. EH$ _ëQ>r_r{S>`m àmoOoŠQ> ~ZmZo _| à`wº$ {d{^Þ gm°âQ>do`am| Ho$ ~mao _| {b{IE & 6 
Write about the various softwares used in creating a multimedia project. 

24. {H$Z AmYmam| na {dkmnZXmVm AnZo b{jV J«mhH$m| H$mo nhMmZVo h¢ ? ~mµOma {d^mOZ H$s 
à{H«$`m H$mo {dñVma go ñnîQ> H$s{OE & 6 
On what basis do advertisers identify target customers ? Explain the 

process of market segmentation in detail. 

25. _r{S>`m H$m ñdm{_Ëd Hw$N> bmoJm| Ho$ hmWm| _| ah OmZo go hmoZo dmbo ZwH$gmZ H$m {díbofU 
H$s{OE & 6 

AWdm 

 {d{^Þ _r{S>`m à^mdm|/lmoVm {gÕm§Vm| H$m AmbmoMZmË_H$ {díbofU H$s{OE & 6 

 Analyse the repercussions of media ownership in a few hands. 

 OR 

 Critically analyse the various Media effects/Audience theories. 
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