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narjmWu H$moS >H$mo CÎma-nwpñVH$m Ho$ _wI-n¥ð >na 
Adí` {bIo§ & 
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{dnUZ 

MARKETING 

 

{ZYm©[aV g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 60 

Time allowed : 3 hours Maximum Marks : 60 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 8 h¢ & 

 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE H$moS >Zå~a H$mo N>mÌ CÎma-nwpñVH$m Ho$ _wI-n¥>ð> na {bI| & 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >33 àíZ h¢ & 

 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, àíZ H$m H«$_m§H$ Adí` {bI| & 

 Bg  àíZ-nÌ  H$mo n‹T>Zo Ho$ {bE 15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU nydm©• _| 
10.15 ~Oo {H$`m OmEJm &  10.15 ~Oo go 10.30 ~Oo VH$ N>mÌ Ho$db àíZ-nÌ H$mo n‹T>|Jo Am¡a 

Bg Ad{Y Ho$ Xm¡amZ do CÎma-nwpñVH$m na H$moB© CÎma Zht {bI|Jo & 
 Please check that this question paper contains 8 printed pages. 

 Code number given on the right hand side of the question paper should be 
written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 33 questions. 

 Please write down the Serial Number of the question before 
attempting it. 

 15 minute time has been allotted to read this question paper. The question 
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 

students will read the question paper only and will not write any answer on 

the answer-book during this period. 
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gm_mÝ` {ZX}e : 

(i) Bg àíZ-nÌ _| 33 àíZ em{_b h¢ {OZ_| go Aä`Wu H$mo {g\©$ 25 àíZ H$aZo H$s µOê$aV  
h¡ & 

(ii) àíZ-nÌ Xmo IÊS>m| _| {d^m{OV h¡ & 

 IÊS> H$ 

 ~hþ{dH$ënr` àíZ /[aº ñWmZ ^[aE /grYo àíZ : Hw$b 12 àíZ em{_b h¢ Omo  
1 – 1 A§H$ Ho$ h¢ & BZ_| go {H$Ýht 10 àíZm| Ho$ CÎma Xr{OE &  

 A{V bKw CÎmar` àíZ : BZ_| Hw$b 7 àíZ em{_b h¢, àË`oH$ Ho$ 2 A§H$ h¢ & BZ_| go 
{H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 

 bKw CÎmar` àíZ : BZ_| Hw$b 7 àíZ em{_b h¢, àË`oH$ Ho$ 3 A§H$ h¢ & BZ_| go {H$Ýht 
5 àíZm| Ho$ CÎma Xr{OE & 

IÊS> I 

  XrK© CÎmar` /{Z~ÝYmË_H$ àíZ : BZ_| Hw$b 7 àíZ em{_b h¢, àË`oH$ Ho$ 5 A§H$ h¢ & 
BZ_| go {H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 

General Instructions : 

(i) This question paper contains 33 questions out of which the candidate 

needs to attempt only 25 questions. 

(ii) Question paper is divided into two sections. 

 SECTION A 

 Multiple choice questions / Fill in the blanks/Direct questions : 

contains total 12 questions of 1 mark each. Answer any 10 questions. 

 Very short answer type questions : contains total 7 questions of  

2 marks each. Answer any 5 questions. 

 Short answer type questions : contains total 7 questions of 3 marks 

each. Answer any 5 questions. 

SECTION B 

  Long answer / Essay type questions : contains total 7 questions of  

5 marks each. Answer any 5 questions.  
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IÊS> H$  

SECTION A  

~hþ{dH$ënr` àíZ (àË`oH$ 1 A§H$) 

 Multiple Choice Questions (1 mark each) 

{ZåZ{b{IV _| go {H$Ýht Xg àíZm| Ho$ CÎma Xr{OE :  110=10 
Answer any ten of the following questions : 

1. {ZåZ{b{IV ‘| go H$m¡Z-gm EH$ {dnUZ {‘l H$m VÎd h¡ ? 

(H$) {dÎm (I) à~ÝY 

(J) CËnmX (K) boIm§H$Z 

Which one of the following is an element of marketing mix ? 

(a) Finance  (b) Management 

(c) Product (d) Accounting  

2. {ZåZ{b{IV ‘| go H$m¡Z-gm EH$ Am¡Úmo{JH$ CËnmX H$m CXmhaU Zht  h¡ ? 

(H$) H$‘rµO (I) M‘‹S>m 

(J) éB© (K) H$m¶m©b¶ CnH$aU  

Which one of the following is not an example of industrial product ? 

(a) Shirt (b) Leather 

(c) Cotton (d) Office Equipment  

3. CËnmX OrdZ H$s Bg AdñWm Ho$ ~mX {~H«$s {JaZo bJVr h¡ : 

(H$) àñVw{V (I) d¥{Õ 

(J) àm¡ ‹T>Vm (K) n[an³dVm 

Sales tend to decline after this stage in the life of a product : 

(a) Introduction (b) Growth 

(c) Saturation (d) Maturity  
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4. {ZåZ{b{IV _| go {H$g ‘yë¶-{ZYm©aU Zr{V Ho$ AÝVJ©V {OVZm hmo gHo$ CVZo H«o$VmAm| H$mo 
AmH${f©V H$aZo hoVw àmaå^ ‘| ~hþV H$‘ µH$s‘V V¶ H$s OmVr h¡ ? 
(H$) à{VñnYm ©Ë‘H$  
(I) {d^oXmË‘H$  
(J) ~mµOma ^oXZo dmbr  
(K) ZoVm AZwgaU dmbr  
Under which of the following pricing policies, a very low price is set to 

attract as many buyers as possible ? 

(a) Competitive 

(b) Discriminatory 

(c) Penetrating 

(d) Follow the leader 

5. ¶h dh {dnUZ Zr{V h¡ {OgHo$ AÝVJ©V dñVw H$m {Z‘m©Vm Cg ‘yë¶ na à{V~ÝY bJmVm h¡ 
{Og na dh EH$ {~Mm¡{bE go Xÿgao {~Mm¡{bE H$mo Am¡a AÝV ‘| Cn^moº$mAm| H$mo ~oMr OmEJr & 
(H$) ZoVm AZwgaU Zr{V 

(I) nwZ: {dH«$¶ ‘yë¶ AZwajU Zr{V 

(J) µJ¡a-à{VñnYm ©Ë‘H$ ‘yë¶ Zr{V  
(K) gr‘mÝV bmJV ‘yë¶ Zr{V  
It is that marketing policy under which the manufacturer of an article 

places restriction on the price at which it shall be sold by one 

intermediary to another intermediary and ultimately to the consumers. 

(a) Follow the Leader Policy 

(b) Resale Price Maintenance Policy 

(c) Non-Competitive Price Policy 

(d) Marginal Cost Price Policy   

6. ¶h {Z‘m©VmAm| go ^mar ‘mÌm ‘| gm‘mZ H$m H«$¶ H$aVo h¢ Am¡a Wmo‹S>r-Wmo‹S>r ‘mÌm ‘| grYo 
Cn^moº$mAm| H$mo ~oMVo h¢ : 
(H$) N>moQ>o ’w$Q>H$a ì¶mnmar 
(I) {d^mJr¶ ^§S>ma 
(J) WmoH$ ì¶mnmar  
(K) Cn¶w ©º$ ‘| go H$moB© Zht  
They purchase goods in large quantities from the manufacturers and sell 

them in small lots directly to the consumers : 

(a) Small retailers 

(b) Departmental stores 

(c) Wholesalers  

(d) None of the above  
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7. ¶h {H$gr AÝ¶ ì¶mnmar H$s Amoa go CgHo$ Zm‘ ‘| VWm CgH$s Omo{I‘ na ‘mb ~oMVm h¡ & 
(H$) H$‘reZ EO|Q> 
(I) Zrbm‘H$Vm © 
(J) ’w$Q>H$a ì¶mnmar 
(K) {Z‘m ©Vm  
He sells goods in the name of and on the risk of some other trader. 

(a) Commission Agent 

(b) Auctioneer  

(c) Retailer 

(d) Manufacturer  

 

8. {ZåZ{b{IV ‘| go H$m¡Z-gm g‘mMma-nÌm| Ûmam {dkmnZ Ho$ ~mao ‘| ghr h¡ ? 

(H$) BgH$m OrdZ A{YH$ hmoVm h¡ & 

(I) BgH$m àMbZ joÌ gr{‘V hmoVm h¡ & 

(J) à{V nmR>H$ {dkmnZ H$s bmJV AnojmH¥$V H$‘ hmoVr h¡ & 

(K) A{e{jVm| g{hV g^r àH$ma Ho$ bmoJm| VH$ nhþ±Mm Om gH$Vm h¡ & 

Which of the following is true with regard to Newspaper Advertising ? 

(a) It has a longer life. 

(b) It has limited coverage. 

(c) The cost of advertisement per reader is relatively low. 

(d) All types of people including illiterates can be approached. 

 

9. ì¶{º$JV {dH«$¶ VWm g‘mMma-nÌ Ûmam {dkmnZ Bg ~mV ‘| g‘mZ h ¢ & 

(H$) ^mdr J«mhH$m| go ì¶{º$JV gånH©$ {H$¶m OmVm h¡ & 

(I) CÔoí¶ ^mdr J«mhH$m| H$mo H$ånZr Ho$ CËnmXm| H$mo H«$¶ H$aZo Ho$ {bE ào[aV H$aZm hmoVm h¡ & 

(J) EH$ hr g‘¶ na H$B© bmoJm| H$mo g§Xoe àXmZ {H$¶m Om gH$Vm h¡ & 

(K) CËnmXm| H$mo {XIm¶m AWdm àX{e©V {H$¶m Om gH$Vm h¡ & 

Personal Selling and Newspaper Advertising are similar in this respect. 

(a) Prospective customers are personally contacted. 

(b) The purpose is to persuade the prospective customers to buy the 

company’s products. 

(c) Message can be conveyed to lots of people at a time. 

(d) The products may be displayed or demonstrated. 
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10. {ZåZ{b{IV ‘| go H$m¡Z-go EH$ {dkmnZ ‘mÜ¶‘ ‘| ¶h g^r {deofVmE± h¢ ? 
ì¶mnH$ àMbZ, Aën OrdZ, H$‘ bmJV, {e{jVm| VH$ gr{‘V  

(H$) g‘mMma-nÌ 

(I) n{ÌH$mE± 

(J) Q>obr{dµOZ 

(K) ao{S>¶mo  
Which one of the following advertising media has all these  

characteristics ? 

Wide circulation, Short life, Moderate cost, Limited to literates 

(a) Newspapers 

(b) Magazines 

(c) TV 

(d) Radio  

11. {ZåZ{b{IV ‘| go ¶h godm H$s EH$ {deofVm h¡ : 
(H$) BgH$m g§J«h {H$¶m Om gH$Vm h¡ & 
(I) {ZînmXZ Am¡a Cn^moJ gmW-gmW hmoVm h¡ & 
(J) BgH$mo Nw>Am Am¡a XoIm Om gH$Vm h¡ & 
(K) BgH$m ‘mZH$sH$aU {H$¶m Om gH$Vm h¡ &  
Out of the following, this is a characteristic of service : 

(a) It can be stored. 

(b) There is simultaneous performance and consumption. 

(c) It can be touched and viewed. 

(d) It can be standardised.  

12. B§Q>aZoQ> {dnUZ Ho$ {bE Bg eãX H$m à¶moJ Zht  {H$¶m Om gH$Vm & 

(H$) Am°ZbmBZ {dnUZ 

(I) do~ {dnUZ 

(J) {S>{OQ>b {dnUZ 

(K) nmaån[aH$ {dnUZ  
This term cannot be used for Internet marketing. 

(a) Online marketing 

(b) Web marketing 

(c) Digital marketing 

(d) Traditional marketing  
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A{V bKw CÎmar` àíZ (àË`oH$ 2 A§H$) 
                             Very Short Answer Questions (2 marks each) 

{ZåZ{b{IV _| go {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE :  25=10 
Answer any five of the following questions : 

13. Xbmb (~«moH$a) VWm H$‘reZ EOoÝQ> Ho$ ~rM AÝVa ~VmBE & 
Distinguish between Broker and Commission Agent. 

14. Cg {dVaU ‘mÜ¶‘ H$m dU ©Z H$s{OE Omo g~go N>moQ>m d gab h¡ & 
Describe that channel of distribution which is the shortest and simplest.  

15. WmoH$ {dH«o$VmAm| Ûmam {Z‘m©VmAm| H$mo àXmZ H$s OmZo dmbr {H$Ýht Xmo godmAm| H$m C„oI 
H$s{OE & 
State any two services provided by wholesalers to manufacturers.  

16. g§dY©Z Ho$ {H$Ýht Xmo CÔoí¶m| H$mo {b{IE & 
Write any two objectives of Promotion.  

17. S>mH$ Ûmam àË¶j {dkmnZ Ho$ Xmo bm^ ~VmBE & 
State two advantages of direct mail advertising.  

18. O~ ‘mb H$s {~H«$s Am°ZbmBZ H$s OmVr h¡ Vmo {dH«o$Vm Ûmam ‘mb H$m ^wJVmZ {H$g àH$ma 
àmßV {H$¶m Om gH$Vm h¡ ? 
How can payment for goods be received by the seller when the goods are 

sold online ? 

19. gmoeb ‘r{S>>¶m {dnUZ H$s Xmo gr‘mE± ~VmBE & 
State two limitations of Social Media Marketing.  

bKw CÎmar` àíZ (àË`oH$ 3 A§H$) 

        Short Answer Questions (3 marks each) 

{ZåZ{b{IV _| go {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE :  35=15 
Answer any five of the following questions : 

20. Cn^moº$m dñVwE± ³¶m hmoVr h¢ ? VrZ àH$ma H$s Cn^moº$m dñVwAm| H$mo Cn ẁº$ CXmhaU XoH$a 
g‘PmBE & 
What are consumer goods ? Explain three types of consumer goods giving 

suitable examples. 

21. ‘mZH$sH$aU go Amn ³¶m g‘PVo h¢ ? ‘mZH$sH$aU Ho$ H$moB © Xmo bm^ ~VmBE & 
What do you understand by standardisation ? State any two advantages 

of standardisation.  

22. ‘yë¶ {ZYm©aU H$s bmJV O‘m {d{Y H$mo g‘PmBE & 
Explain the cost plus method of pricing.  
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23. S>mH$ Ûmam ì¶dgm¶ Ho$ Xmo bm^ d EH$ hm{Z ~VmBE & 
State two advantages and one disadvantage of Mail Order Business.  

24. {dH«$¶ g§dY©Z H$s {H$Ýht VrZ VH$ZrH$m| H$m g§jon ‘| dU©Z H$s{OE & 
Describe briefly any three sales promotion techniques. 

25. godmAm| Ho$ {dnUZ ‘| ³¶m H${R>ZmB¶m± AmVr h¢ ? {H$Ýht VrZ H$mo g‘PmBE & 
What are the difficulties in the marketing of services ? Explain any three. 

26. ‘³IZ ~Q>moaZo dmbr Ed§ ~mµOma ^oXZo dmbr ‘yë¶ Zr{V¶m| Ho$ ~rM AÝVa ~VmBE & 
Distinguish between Skimming the cream and Penetrating price policies.  

IÊS> I 

SECTION B 

bKw CÎmar` àíZ (àË`oH$ 5 A§H$) 

Short Answer Questions (5 marks each) 

{ZåZ{b{IV _| go {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE : 55=25 
Answer any five of the following questions : 

27. n¡Ho$qOJ ³¶m h¡ ? n¡Ho$qOJ Ho$ bm^ ~VmBE & 
What is Packaging ? State the advantages of packaging. 

28. ‘yë¶ {ZYm ©aU H$mo à^m{dV H$aZo dmbo {H$Ýht nm±M H$maH$m| H$mo g‘PmBE & 
Explain any five factors affecting price determination.  

29. ~mø {dkmnZ ³¶m h¡ ? BgHo$ bm^ VWm hm{Z¶m± Š`m h¢ ? 
What is outdoor advertising ? What are its advantages and 

disadvantages ?  

30. {dkmnZ ‘mÜ¶‘m| H$m M`Z H$aVo g‘¶ {H$Z ~mVm| na {dMma H$aZm Mm{hE ? 
What factors should be considered while selecting advertising media ? 

31. {dkmnZ H$s EH$ AÀN>r à{V{b{n ‘| ³¶m {deofVmE± hmoVr h¢ ?  
What are the characteristics of a good copy of advertisement ? 

32. EH$ {dH«$¶H$Vm © ‘| ³¶m ¶mo½¶VmE ± d JwU hmoZo Mm{hE ? g§jon ‘| ~VmBE & 
What qualifications and qualities should a salesman possess ? State in 

brief.  

33. B§Q>aZoQ> Ûmam {dH«$¶ H«o$VmAm| VWm {dH«o$VmAm| Ho$ {bE {H$g àH$ma ghm¶H$ h¡ ?   
How is selling through Internet helpful to buyers and sellers ? 


