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 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 8 h¢ & 

 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE H$moS >Zå~a H$mo N>mÌ CÎma-nwpñVH$m Ho$ _wI-n¥>ð> na {bI| & 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >34 àíZ h¢ & 

 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, àíZ H$m H«$_m§H$ Adí` {bI| & 

 Bg  àíZ-nÌ  H$mo n‹T>Zo Ho$ {bE 15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU nydm©• _| 
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 Please check that this question paper contains 8 printed pages. 
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written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 34 questions. 

 Please write down the Serial Number of the question before 
attempting it. 

 15 minute time has been allotted to read this question paper. The question 
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 
students will read the question paper only and will not write any answer on 

the answer-book during this period. 
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gm_mÝ` {ZX}e : 

(i) `h àíZ-nÌ Mma IÊS>m| _| {d^m{OV h¡ & 

(ii) IÊS> H$ _| EH$-EH$ A§H$ Ho$ 9 àíZ h¢ & BZ g^r àíZm| Ho$ CÎma Xr{OE & 

(iii) IÊS> I _| Xmo-Xmo A§H$m| Ho$ 12 N>moQ>o CÎma dmbo àíZ h¢ & BZ_| go {H$Ýht 10 àíZm| Ho$ CÎma  
 Xr{OE & 

(iv) IÊS> J _| VrZ-VrZ A§H$m| Ho$ 9 N>moQ>o CÎma dmbo àíZ h¢ & BZ_| go {H$Ýht 7 àíZm| Ho$ CÎma  
 Xr{OE & 

(v) IÊS> K _| nm±M-nm±M A§H$m| Ho$ 4 bå~o CÎma dmbo àíZ h¢ & BZ_| go {H$Ýht 2 àíZmo§ Ho$ 
 CÎma Xr{OE & 
General Instructions : 

(i) This question paper is divided into four sections. 

(ii) Section A contains 9 questions carrying one mark each. Answer all these 
questions. 

(iii) Section B contains 12 Short Answer Type Questions carrying two marks each. 

Answer any ten of these questions. 

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each. 

Answer any seven of these questions. 

(v) Section D contains 4 Long Answer Type Questions carrying five marks each. 
Answer any two of these questions. 

IÊS> H$ 
SECTION A 

 

Bg IÊS> go g^r àíZm| Ho$ CÎma Xr{OE :  1×9=9 
Answer all the questions from this section :   

1. {ZåZ{b{IV _| go H$m¡Z-gm g§dY©Z {_l H$m VÎd Zht  h¡ ? 

(H$) {dkmnZ  

(I) ì`{º$JV {dH«$` 

(J) àË`j {dnUZ  

(K) bo~qbJ 
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Which of the following is not an element of promotion mix ? 

(a) Advertising  

(b) Personal selling 

(c) Direct marketing 

(d) Labelling 

2. EodZ, Eo_do VWm Q>ßnado`a {ZåZ{b{IV _| go H$m¡Z-go {dVaU _mÜ`_ Ho$ àH$ma H$m Cn`moJ 
H$aVo h¢ ?  

(H$) àË`j {dnUZ àUmbr  

(I) AàË`j {dnUZ àUmbr 

(J) AJ« àUmbr 

(K) µ\¡$eZ àUmbr  

Avon, Amway and Tupperware use which of the following forms of 

channel distribution ? 

(a) Direct marketing channel 

(b) Indirect marketing channel 

(c) Forward channel 

(d) Fashion channel 

3. {ZåZ{b{IV _| go H$m¡Z-gm EH$ eãX `m nX {dnUZ _mÜ`_ Ho$ {bE à ẁº$ hmoVm h¡ ? 

(H$) J«mhH$ _yë` {dVaU àUmbr   

(I) YŠH$m-ItM àUmbr  

(J) godm àUmbr  

(K) àdmh àUmbr  

Which of the following is another term or phrase for a marketing  

channel ? 

(a) Customer value delivery system 

(b) Push-Pull system 

(c) Service system 

(d) Flow system 
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4. Eogr H$moB© dñVw Omo ~mµOma _| Ü`mZ, A{YJ«hU, Cn`moJ `m Cn^moJ Ho$ {bE noe H$s OmVr h¡ 
{Oggo _m±J `m Amdí`H$Vm H$s g§VwpîQ> hmoVr h¡ Cgo H$hVo h¢  
(H$) {dMma  

(I) _m±J 
(J) CËnmX  

(K) godm  
Anything that can be offered to a market for attention, acquisition, use or 

consumption that might satisfy a want or a need is called a/an 

(a) Idea 

(b) Demand 

(c) Product 

(d) Service 

5. godm H$s H$m¡Z-gr _yb^yV {deofVm CgH$mo CËnmX go AbJ H$aVr h¡ ?  
(H$) AmH$ma 

(I) Am_mn 
(J) ~hþV _h±Jm 

(K) Añn¥í`Vm 
Which basic property of a service makes it different from a product ? 

(a) Shape 

(b) Size 

(c) Very expensive 

(d) Intangibility  

6. {ZåZ{b{IV _| go H$m¡Z-gm CËnmX {XZM`m© {ZU©` boZo Ho$ _mÜ`_ go ˜arXm Om gH$Vm h¡ ?  

(H$) Q>obr{dµOZ goQ> 

(I) erVb-no`  

(J) H$_rµO 

(K) _moQ>a-Jm‹S>r   
Which of the following products is most likely to be purchased through 

routine decision-making ?  

(a) Television set 

(b) Soft-drink  

(c) Shirt 

(d) Car 
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7. Cn^moº$m à{V`mo{JVm {H$gH$m EH$ CXmhaU h¡ ? 
(H$) ì`{º$JV {dH«$`  

(I) {dH«$` g§dY©Z   
(J) {dkmnZ  

(K) AàË`j {dH«$` 
A consumer contest is an example of  

(a) Personal selling 

(b) Sales promotion 

(c) Advertising 

(d) Indirect selling 

8. {ZåZ{b{IV _| go H$m¡Z-gm EH$ _mZd H$s Amdí`H$Vm H$m gdm}Îm_ CXmhaU h¡ ? 
(H$) ^moOZ  

(I) \«|$M-\$mBg  
(J) ~J©a  

(K) {nÁµOm 
Which one of the following is a best example of human need ? 

(a) Food 

(b) French-fries 

(c) Burger 

(d) Pizza 

9. {ZåZ{b{IV _| go H$m¡Z-gm CËnmX {ZU©`m| _| gpå_{bV Zht  h¡ ? 
(H$) ñQ>mBqbJ  

(I) ì`mnm[aH$ Zm_ 
(J) ^ÊS>maU 

(K) n¡Ho$qOJ 
Which of the following is not included in product decisions ? 

(a) Styling 

(b) Brand name 

(c) Warehousing 

(d) Packaging 
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IÊS> I 

SECTION B 

 

Bg IÊS> _| go {H$Ýht Xg àíZm| Ho$ CÎma Xr{OE &      2×10=20 
Answer any ten questions from this section.        

10. CXmhaU H$s ghm`Vm go H$moa CËnmX H$mo n[a^m{fV H$s{OE &  
Define core product with the help of an example. 

11. _yë`-{ZYm©aU Ho$ _hÎd Ho$ {H$Ýht Xmo {~ÝXþAm| H$m CëboI H$s{OE &  
State any two points of importance of pricing. 

12. {dkmnZ H$mo n[a^m{fV H$s{OE &  
Define advertising. 

13. g§VwbZ-ñVa H$s_V-{ZYm©aU {H$g Vah H$m`© H$aVm h¡ ?  
How does break-even-pricing work ? 

14. IwXam {dHo«$VmAm| Ho$ {H$Ýht Xmo H$m`m] H$m CëboI H$s{OE &  
State any two functions of retailers. 

15. Am°ZbmBZ {dnUZ H$mo n[a^m{fV H$s{OE &  
Define online marketing. 

16. à{V`mo{JVm Am¡a ñdrnñQ>oŠg H$mo n[a^m{fV H$s{OE &  
Define contest and sweepstakes. 

17. g§d{Y©V CËnmX H$m Š`m AW© h¡ ?  
What is meant by augmented product ? 

18. {dnUZ {_l Ho$ A§VJ©V OJh H$mo n[a^m{fV H$s{OE &  
Define place under marketing mix.  

19. eyÝ` {dVaU _mÜ`_ (ñVa) H$m Š`m AW© h¡ ?  
What is meant by zero level of distribution ? 

20. n¡Ho$qOJ Am¡a bo~qbJ H$mo n[a^m{fV H$s{OE & 
Define packaging and labelling. 

21. àdV©Z {dnUH$m| Ho$ {bE Š`m| Amdí`H$ h¡ ? g§jon _| g_PmBE &  
Why is promotion required for marketers ? Explain briefly. 
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IÊS> J 

SECTION C 

 

Bg IÊS> _| go {H$Ýht gmV àíZm| Ho$ CÎma Xr{OE &           3×7=21 
Answer any seven questions from this section.            

 

22. godm {dnUZ H$s {H$Ýht VrZ {deofVmAm| H$m CëboI H$s{OE &  

State any three features of service marketing. 

23. _yë`-{ZYm©aU Ho$ {Z §̀{ÌV H$maH$ H$m¡Z-go h¢ ? g§jon _| g_PmBE & 

What are controllable factors of pricing ? Explain briefly. 

24. {~Mm¡{b`m| Ho$ {H$Ýht VrZ H$m`m] H$m CëboI H$s{OE &  

State any three functions of intermediaries. 

25. g§dY©Z Ho$ {bE Ü`mZ _| aIo OmZo dmbo {H$Ýht VrZ H$maH$m| H$m CëboI H$s{OE &  

State any three factors that must be considered for promotion. 

26. CËnmX Ho$ {d{^Þ ñVam| H$m CëboI H$s{OE &  

State the various levels of a product. 

27. EH$ CËnmX Ho$ {bE n¡Ho$qOJ H$s ^y{_H$m H$mo g§jon _| g_PmBE &  

Explain briefly the role of packaging for a product. 

28. {dnUZ {_l Ho$ EH$ KQ>H$ Ho$ ê$n _| CËnmX {_l H$mo g§jon _| g_PmBE &  

Explain briefly product mix as an element of marketing mix. 

29. {dnUZ {_l _| OJh EH$ _hÎdnyU© KQ>H$ Š`m| h¡ ? g_PmBE & 

Why is place an important element under marketing mix ? Explain.  

30. godmAm| Am¡a dñVwAm| _| AÝVa ~VmBE &  

Distinguish between services and goods. 
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IÊS> K 

SECTION D 

 

Bg IÊS> _| go {H$Ýht Xmo àíZm| Ho$ CÎma Xr{OE & 5×2=10 
Answer any two questions from this section.  

             

31. {d{^Þ àH$ma Ho$ {dVaU _mÜ`_m| H$m g§jon _| dU©Z H$s{OE & 

Briefly describe the different types of channels of distribution. 

32. Am°ZbmBZ {dnUZ {H$g àH$ma {dnUH$m| Am¡a Cn^moº$mAm| Ho$ {bE H$m_ H$aVm h¡ ? g§jon _| 

g_PmBE & 

How does online marketing work for marketers and consumers ? Explain 

briefly. 

33. g§dY©Z {_l H$m Š`m AW© h¡ ? g§dY©Z {_l Ho$ {d{^Þ VÎdm| H$mo g§jon _| g_PmBE & 

What is meant by promotion mix ? Explain briefly the various elements 

of promotion mix. 

34. _yë`-{ZYm©aU H$s {d{^Þ aUZr{V`m| H$m g§jon _| dU©Z H$s{OE & 

Briefly describe the various pricing strategies. 
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